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PART 1: SUSTAINABILITY ENVISIONING

1/ ERE "XEBRE, 5 - BERIEEIE?
What comes to your mind when we mention “sustainable development” or
sustainablity?

(BrA s E 2/ =18 Rank Most Important 3)

T—f Future Generations
B IREBE Nature Conservation

KIFEIEE  Economic Growth

HEFE  Social Equity

n ERFEAXE  Resources Efficiency

TEEEREZNHEZE " P, 34.9%) ~ HRZE "BARE 4 (24.2%) &k "REER
(1.0%) -

When the respondents were asked about sustainable development, “Future Generation” ( 34.9% ) are considered
the most important ranking, followed by “Nature Conservation” (24.2%) and “Economic Growth” (11.0%).

2/ LDUMNEHBBREBNKEZRI?
Do these initiatives contribute to the sustainable development of Hong Kong?

LREZSENETE Lehts off campaign [

IR M 2T B Promoting the Development of Local Agriculture _
TEAEXIEES 5 518 Lantau Tomorrow Vision’s Reclamation _
BREABEFAE  Expansion of Country Parks [N NI

HEZRBEIUE Promotion of Vegetarian Diets [N

0% 20% 40% 60% 80% 100%

= JEEAR[GE Strongly Disagree m K[GE Disagree m 917 Neutral =[G/ & Agree = JEE[EE Strongly Agree

SRR ARREAZE - BERIEN - AEEZIREFEIRE - K73 — /B (75.0%) ~ #EHA
MEZEIEE (69.0%) KEREF AR (56.0%) BMRIEE T BRI KE R RELEY / BEABMEHE
WHBEE -

Given the options of individual behaviours, energy-saving policies, large-scale infrastructure projects, and etc, most
of the respondents regarded “Participation in Light's Off Campaign” (75.0%) as the most effective measure in driving
the sustainable development, followed by “Promoting the Development of Local Agriculture” (69.0%) and

“Expansion of Country Parks” (56.0%). The most popular options chosen are closely related to people's daily lives.




3/ BEEMEHLEE  GRABTEBEXERRESBMSLERE?
Do you think Hong Kong is more sustainable when compared to other cities?

EI==3EEEE Agree or Strongly Agree
$I7 Neutral

REEIEFEAEE Disagree or Strongly Disgree

"AEREEEXERESENRE
HEREMBE SR » WZEHE
Respondents who disagreed that Hong
Kong is more sustainable when
compared to other cities

B FEEA Younger Generation (Aged 15-49)
B R AL Older Generation (Aged 50+)

ZEARBREEBEXKERRT BEREMEMMERYT  MESHNRZHET -  BtRALTEMUT  BK
B AREACE K ERRIOABHE -

The survey results showed that approximately 40% of the respondents opposed that Hong Kong is more sustainable
when compared to other cities. Among them, over 70% were those aged 15-49 years old, revealing different opinions
towards and perceptions of sustainable development.

4/ ERRBRBFBXEBREEEZNHFND
Which do you believe are the most important stakeholder groups in achieving
sustainability in Hong Kong?

(HRZ O EZE =8 Choose up to 3)
HEEFEKIBE Professional Bodies and Associations [
TWAEERFEZZR Private Foundations and Philanthropists —
12 (FIEN_ET7AE)) Corporates e.g. Listed Companies _
LIEATR General Public |y
B B Younger Generation
BUR / SE 4 Government / Regulator | — (Aged 15-49)

0.0% 20.0% 40.0% 60.0% 80.0% 100.0% | m ZEE AT Older Generation
(Aged 50+)

A FE (88.0%) HEFR—N (79.0%) ERDEN / EEWBZHESEEXBELRNERRNE - FR—MERE
i HENHERINE  MFEE—RARKARNE (63.5%) MEEZER - EIRBUT -

A significantly high percentage of respondents agreed the government/regulator was the most influential stakeholder
in achieving sustainable development in Hong Kong which accounted for 88% in younger generation and 79% in
older generation. For respondents aged 50 above, their expectations towards other stakeholders were similar. For

respondents aged 15-50, they pointed that the general public (63.5%) was also one of the key stakeholders.
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PART 2: SOCIAL ENTREPRENEURSHIP IN HONG KONG

5/ AL "k, EESEIF?
Have you heard of Social Enterprises before?

6/ TARE "HRERETT, EEKEBIE?

Have you heard of the organisation
"World Wide Fund for Nature” ?

81.0% 19.0%

BIRIB Yes RATE No

7/ "HREXREEE, B i, 15?

Is the WWF a social Enterprise?
B B Yes

N
AR No 30.2% 39.3%

= Yes AZ No

BZ EA)\ﬁSZE’JmEE%%E‘? ffIEERE "1k, (86.3%) BERMBLARNEEA FLUARZHENRIREER - B
“HAFTERBSERERESEE "HE,  FEAIRFMERNAMNE - BFRS (A EHREEAIERARRE -

More than 80% of the respondents had heard of the term “Social Enterprise” (86.3%). However, when several
organisations were listed to examine respondents’ recognition, approximately one-third regarded World Wild Fund
for Nature as a “Social Enterprise” while about 40% of the respondents indicated they did not know. This finding
shows that the public is not clear about the concept of “Social Enterprise”.

8/ HELFEERNRAER
Factors of Social Entrepreneurship Intent

JART S B4 € % 4R
Percieved Social

=B NA R i%ﬁ/\%‘ﬁﬂl?a’ﬁﬂ Bl - ARER TEALE, - TERME ., M TREABANE TR, 1L
TEARRE  SLEAMEEFZEESHE X

When the respondents were asked about the factors of social entrepreneurial intentions, the results implied that the
social capital of “Prior Experience”, “Social Entrepreneurial Self-Efficacy” and “Perceived Social Support” are relatively
strong. These capitals would help nurture and promote social entrepreneurship in Hong Kong.



9/

BEEREE—

TRSEIMIEZ D RREEERZE?

A restaurant near you is selling a lunch box you enjoy for $50 each. The restaurant
wants to switch to sustainable ingredients, but they cost more to produce. How much
are you willing to pay for the same lunch box that you enjoy?

EERZEESS0  MREEEBEAXERY - AAELFH -

tERES50%
50% More Than Than Original Price

tEREE40%
40% More Than Than Original Price

LEREE30%
30% More Than Than Original Price

EERES20%
20% More Than Than Original Price

EERES10%
10% More Than Than Original Price

BRI
Not Willing to Pay More Than Original Price

0.5%
0.4%

2.3%

0.0% 10.0%

14.7%

20.0%

I o

30.0% 40.0%

10/

EHERES

TRSEIMIEZ D ERESERZE?

A restaurant near you is selling a lunch box you enjoy for $50 each. The restaurant
wants to switch to a social enterprise hiring people with disabilities, but the operation
cost will increase. How much are you willing to pay for the same lunch box that you

enjoy?

ﬂEﬁ&A E1E$50 yu%tFﬁ%E/u\EE Iy r*j:JJ:J

LR {E=50%
50% More Than Than Original Price

tERER40%
40% More Than Than Original Price
LERES30%
30% More Than Than Original Price
LERES20%
20% More Than Than Original Price
LERES10%
10% More Than Than Original Price

BRI

Not Willing to Pay More Than Original Price

0.0% 10.0%

20.0%

44.1%

30.0% 40.0% 50.0%

MK ER RN ALERISIFINES -
HERHRELEEmMRERELER -

EABBENRNRHERTNESTHERIEE - PUREUSLEm M RT -
WRRMTEES -

FERZ110-50%
Willing to pay 10-50%
more than original price

AREE NS
Not willing to pay more
than original price

BREEAL AL -

FE=Z110-50%
Willing to pay 10-50%
more than original price

AREEINEE
Not willing to pay more
than original price

FBIEa R -

In the support of sustainable development or social enterprises, there was more than 60% of the respondents who
were willing to pay extra for these products and services, revealing the public’s willingness to act towards these

products and services.
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11/ 2050FFEBEHEZNZE?
Could you please imagine what does Hong Kong need the most in 20507
(220 #E# — {8 Choose up to 3)

EZAMER More Local Products
RERZWIIEZFT Friendly Workplace
{EER% 3338 Low Carbon Transport
BELEZMEY Healthy and Safe Food
ERE®H  Life Balance

@I ALBLZE A Proper Population Policy
EZAFHZERE  More Public Space
ZIU{ELEHE Diverse Job Opportunities
DB BEREZ  Free Education System
BIFRZEREZR  Better Air Quality
BUATEBRE  Political Stability

WEBERE Improved Healthcare Services
OJBEREE Affordable Housing

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

AR D ZEEE 7 "IRENEE . 59.0%) - BERINAXHEEE "UEBERE . (48.0%) -~ "EHFNER
BHR, (260%) & "EZWAHZTER , (18.0%) - ELEEAMKETS A O HHRWEZTE -

Over half of respondents chose “Affordable Housing” (59.0%) as the most important needs in 2050, while “Improved
Healthcare Services” (48%) , “Better Air Quality” (26.0%) and “More Open Space” (18.0%) were also chosen. They are
all essential elements in creating a sustainable society.
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